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Estes Park Healthôs Mission

To make a positive difference 
in the health and well -being 
of all we serve.
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Weôre in a Cluttered Competitive Environment

ÅOur patients are actively marketed to by competitors with 
sophisticated and polished marketing messages

ÅWe can differentiate ourselves by better defining who we are 
and staying true to our mission. So that, we bring greater 
access to care for our community and remain strong, 
independent, community owned and financially stable. 
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Our Goal

To develop a strategic brand position that engages our 
communityôs diverse population of residents and visitors.

Estes Park Health is the only community first provider in Estes 
Park that offers a full spectrum of health services from cradle to 
grave and who delivers excellent, compassionate care from local 
professionals in an era of impersonal managed care.



6

Past Brand Strategy

Is this simple and easy for our 
customers to know who we are and 
what services we provide?
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We Have a New Vision

ÅOur strategic plan outlines a path to sustainable growth, 
advanced excellence and competitive competencies

ÅOur new brand helps to reinforce this forward thinking vision 
and will act as a campaign banner for years to come
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How Our New Brand Feels
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